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ST. JOSEPH’S COLLEGE ( AUTONOMOUS), BANGALORE-27

B.Com – VI SEMESTER

SEMESTER EXAMINATION: APRIL 2019

BCDEM6616: Advertising 

Hours: 2 1/2hrs                                                                            Total Marks: 70

This paper contains two printed sheets and four parts
Section A

       I.    Answer any five questions each question carries two marks                      (5x2=10)

1. What is sales promotion ?

2. Give the meaning of  covert advertising ?

3. How would you measure advertising effectiveness?

4. Explain the term USP?

5. What is advertising research?

6. What is Competitive parity method?

7. Mention any two features of “ The Sales School of Thought” ?

Section B

II    Answer any three questions each question carries five marks                    (3x5=15)

8. What are the factors that are need to be considered for International Advertising

9. Explain Ogivy’s Brand image strategy .
10. How credible is Social Media as an advertising tool? Explain.
11.  What are the methods of determining Advertising appropriations ?

12. Write a note on 5C analysis
Section C

III   Answer any three questions each question carries ten marks                    (3x10=30)

13. What is advertising regulation ?Explain the position of government regulation in India

14. Discuss the application of DAGMAR in setting up advertising objectives.On what grounds is DAGMAR criticized?
15. One of the most critical decisions about creative strategy in advertising involves the choice an appropriate appeal .In this context explain the types of advertising appeal 

16. Explain the methods of determining advertising effectiveness?

17. With the help of examples explain the different types of Advertising copies.
Section D

IV. 18. Answer the question given below the question carries fifteen marks (compulsory)                                                                          (1x15=15)

Advertising Campaign of Cadbury Dairy Milk

Cadbury Dairy Milk, the brand which let Indians experience Asli Swad Zindagi Ka (the real taste of life), has taken a high-ground in its advertising after touching the 70 years milestone in the country. 

The company has come a long way since the 1990s when Indian consumers associated Diary Milk as a product meant for children. To change this, Cadbury came up with a series of campaigns to target the adult group, starting with the 'Real taste of life' campaign, to encourage people to bring out the child in them.Then they moved on to social acceptance theme with the line- 'Those who want to eat, will find a reason for it'. Through this, Dairy Milk was able to gain an acceptance for chocolates among the adult audiences for consumption. It even won a lot of awards for its campaigns which went on to become a huge success. After this, Dairy Milk sought to achieve the difficult objective of replacing the traditional Indian sweets and desserts with their chocolates. For this, Cadbury ran various campaigns under 'Kuch meetha ho jaye' (Let's have something sweet), including two campaigns parallelly - 'Shubh Aarambh' (Auspicious beginning) and 'Meethe mein kuch meetha ho jaye' (Let's have something sweet for dessert).

      Today ,Mondelez India, the company that owns the brand, has given a fresh spin to its ‘Kuch Meetha Ho Jaaye’ campaign talking about why inherent goodness and generosity is important in our relationships.The recent ad made by advertising agency Ogilvy India, features an elder brother who, out of goodness of his heart, gives up his chocolate in favour of his younger brother.

a)How has Cadburys advertising campaigns been used to achieve the company objectives and bring about the desired change in the behaviour of its target audience ?

b)Explore the various advertisment strategies through which competitors can reduce the gap with the market leader ,Cadbury. 
c) Draw a print ad for Cadbury Dairy Milk for the year 2019.
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